Karl M.
GIBBONS

Business Growth Architect, CEO,
Entrepreneur, Thought Leader,
International Speaker, Author, Storyteller.

If you're looking for a speaker whose content is
original, profound, battle-tested, and works —
you've found him!

For over 31 years Karl Gibbons has shared his
principles and insights on management and leadership
with thousands of people. He gets up close and
personal to engage the audience with his
entrepreneurial vision, passion and energy; he’ll keep
your guests on the edge of their seats. Attendees will
leave with practical and actionable ideas to implement
immediately, energized with the ability to uncover the
hidden value in their organization, build winning
teams, increase profits and recession-proof their
business. He speaks from experience not theory.

As a serial entrepreneur, Gibbons created and sold
four multimillion-dollar businesses by the age of 40,
and since then has focused on helping the owners of
small and mid-market businesses around the world

to increase revenue, reduce/control costs and amplify
their market share.

Karl is regularly
featured in the
media.

“Karl is the Simon Cowell of business advisers. Love
him or hate him you cannot ignore him! He is astute,
incisive, doesn't pull his punches and is always right on
the money. His presentation had an immediate and
positive effect on our business.”

Gareth Rockliffe — Partner, Soderquist Photography

“Your program was exceptional!”
Dan Regelski — Regional SBDC Director, Lutgert College
of Business, Florida Gulf Coast University

"I have seen the results firsthand that Karl was able to
achieve through his presentations. | must tell you it's

pretty awesome stuff. | don't take recommendations

lightly, but Karl Gibbons is exceptional”

Joseph A. Ariola — Senior VP Commercial Lending, Key Bank

“Karl Gibbons provides serious help for fellow
entrepreneurs — delivered with a healthy dose of
unseriousness”.

Ted Carter — Business Observer

“Your presentation was excellent: engaging, informative,
and useful to everyone in the room.”
Christopher O. Schulz — President, Gulfshore Media / Curtco
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